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Campaign Objective B o Grarc

EUROSYSTEM

= Align with GMW2025 theme

“Think before you follow, wise money tomorrow”

= Raise awareness among young

= Select a topic that interests young
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Research findings ke oF Grac

EUROSYSTEM

= Only 50% of the Greek students: = Parents are the primary source of = However:
e are aware of the risks associated ?nformation on money-related * 40% of students never discuss
with cryptocurrencies issues (90%+) with family financial decisions

* understand there is no
investment guarantee

* 63% of students have never
discussed cryptocurrencies with
their parents

* know they may lose the entire

amount invested e 10% of students have already

purchased cryptocurrencies

*Source - OECD 2024 data on adult and youth financial literacy in Greece
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Key insight ...

EUROSYSTEM

= Young people are already exposed to

cryptocurrencies

However, they are not always adequately informed,
which creates a high risk of:

* Misunderstanding

e Misinformation

* Not sound financial decisions
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Campaign Theme -

EUROSYSTEM

“Cryptocurrencies:
The best investment is knowledge”
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Campaign Goals R G
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Raise awareness among young
people and their families

C N
R

Encourage critical thinking before

investing

Help them recognize and avoid
misinformation
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Key Challenges

Different

tools, tone,
platforms

Communications Unit

Simple,
accurate

and

engaging
way

Incomplete
or

misleading
info

BANK OF GREECE
EUROSYSTEM

Challenging for a central bank to reach
young audiences and families

Cryptocurrencies is a complex topic to
explain

Address the issue of misinformation

Influencers/finfluencers very popular among
young audiences

Maximize the organic reach without paid
advertising
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-
Approach & potential risks

Approach

Cooperation with
influential figures who
have strong / positive
connection with young
audiences and families

Cooperation in both
content creation
(creative freedom) and
promotion (airtime)

Utilize the social media
potential of the
influencers

Potential Risks

Communications Unit

Influencer selection risk

Careful planning —
Messenger is a central
bank

Public Relations and Outreach Division
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The critical selection of the protagonists BAN CE G

EUROSYSTEM
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Influencers’ selection

EUROSYSTEM

Elena Charalamboudi — 5minuteMum

fiveminutemumchannel -

5" Minute Mum
e Rl LR = Strong trust relationship with families and
Digital creator
rsi'x! Eipow n @elena_charalampoudi! Mneg ko 8&¢ fun video ywax tnv Guoipn yo u n g a d u |tS
oauTh pava. Kat tov priapma!
@‘8& Followed by maria_avyeah, dimi.anast and 228 more u St rO n g SOC i a I m ed i a p rese n Ce
e ~ 450K Instagram followers
Following v Message 2
= Strong engagement rate (~10%)
@ @ . * @ ﬁ = Loyal and highly interactive audience
- - N : et .
Tote & Twpa  HpepoAoyto ... MIXER Summer Editi... MNaoya 80s Madness!!!! 01/01-01/03 = H Ig h C re d I b I I Ity a n d a u t h e nt I C I ty
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Influencers selection A e

EUROSYSTEM
< Qe Xristos Petrou — comedian
Xpnotog Nétpou
@xistospetroud = Strong appeal to young adults &
g rolowers kes, millennials
Message v . .
@_ go = \VViral humor-driven content
TeAeutaia l'llapcccjﬁ)g:z?r? ?Efcr;?tuﬁpla oto Link . .
& https://www.more.com/gr-el/tickets/sta... [ St ro n g SO C | a I m e d | a p re S e n Ce
i~ (e
_ , = \ideos often exceed 500K views
Fitless Stand Up Comedy POV:E;
= Strong presence on TikTok
GILOBAL.
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Campaign Content -

EUROSYSTEM

3minute Easy-to-read
amusing/funny video informational leaflet

“Cryptocurrencies:
The best investment is
knowledge”

EUROSYSTEM
\ CRYPTOCURRENCIES:
Aninvestment in knowledge

always pays the best interest

What are cryptocurrencies?

C yplo:u" ncie: iereum) are digitol tokens
huvono Pphysic: Iform

Cryptocurrencies are not official currencies.

OTAN EIZAl AOPATKOZ
> KAIOEZ
NA ENMENAYZEIZ!!

They cannot properly perform
init v ccounH all kir
ek e Ok o

Everything you should know about cryptocurrencies

— . . . - MONEY
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https://www.bankofgreece.gr/en/the-bank/social-responsibility/financial-literacy/everything-you-should-know-about-cryptocurrencies

Distribution Strategy -

EUROSYSTEM

BoG Social Media Channels

LinkedIn

o X

Facebook (BoG Museum)
YouTube

Influencers’ Social Media Channels

BoG reference only at the description of the posts

e Non institutional tone
e More authentic
e Higher engagement
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Distribution Strategy TS .

EUROSYSTEM

EKoTpaTsia evnUEPWONG TwV VEWY and Tnv Tpdansda Tng EAAGSag, yia
m!iASlANﬂlIS TOUGg KIVEUVOUG Nou «KpUBOUV» Td KpunTovoudiopaTra
Autheniic fabour News
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Bank of Greece

~Global Manay Weah” (63
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€3 We are prou
campaign on financial iteracy #GlobalM
+We are launching 2 new social media ca
*Our Museum is 0rganizing 8 new educy
“Saving™ and “Credit".

@rFind out more about cur actions here

16 TG EAAGS0g evrdccovTal oTo nAaicio Tng i@ HMEPHZIA
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Global Money Week TTE: EKOtpﬂtitﬂ EVNHEPWONG TWV VEWYV yLa TOUG KlVSUVOUq A ’
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*ThinkBeforeYouFollow ME Ta KpuTttovouLopata ™g
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o
The Video e

EUROSYSTEM

Knowledge is The Best Investment - Global Money Week 2025

With crypto?
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https://www.youtube.com/watch?v=1g7SyCJ25jo&list=PLYsWyBoYIIWz7B3E3OLLDICgybTMi2Dj7
https://www.youtube.com/watch?v=1g7SyCJ25jo&list=PLYsWyBoYIIWz7B3E3OLLDICgybTMi2Dj7
https://www.youtube.com/watch?v=1g7SyCJ25jo&list=PLYsWyBoYIIWz7B3E3OLLDICgybTMi2Dj7

Key Outcomes FARE oY GREEEY

EUROSYSTEM

Reached young adults and families
Opened dialogue with young audiences
Communicated message using humor and accessible language
Built trust and credibility

Maximized organic reach and avoided paid advertising

BoG Communications Unit built experience and know how
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Campaign Results e e

Social Media Reach:
>1.24 million
VIEWS
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BANK OF GREECE

EUROSYSTEM
+30.210.320.2048
Thank you!
mmoschona@bankofgreece.gr

www.bankofgreece.gr .

@ 21 El. Venizelos, Athens, Greece
Follow the Bank of Greece and the Museum
at social media:
@ https://www.linkedin.com/company/bank-of-greece/
& https://x.com/BankofGreece GLORBAL.
ﬂ https://www.facebook.com/BoGMuseum/ Restricted Use - A usage restreint \MNQE.EIE(Y


https://www.linkedin.com/company/bank-of-greece/
https://twitter.com/bankofgreece
https://www.facebook.com/BoGMuseum/
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